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Quick Facts on Trinidad & Tobago
Our Economic Agenda

Our Competitive Advantages
Opportunities for Investment

The Role of eTecK
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A Twin-island Democratic Republic
A Head of State 7 President
AHead ofi ReimeMinister

A Tropical marine climate
(avg. 31 degrees C.)

A Trinidad i 1,864 sq.m

A Tobago i 116 sg.m

A Official language i English
A Currency i 1USD = TTD6.40
A Population i 1.2 million
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Diversification

U
U

Over 100 years of success in energy

Development of non-energy
iIndustries

U Maximization of our natural
resources

Linkage between energy industry
and the manufacturing sector

Generation of local & international
iInvestment

Positioning as the financial,
manufacturing and transportation
centre in the region

Integration into the Latin American
economy
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Economic Indicators 2010
GDP US$21,195 Bn
GDP US$15,511
per capita
Real GDP 2.5%
Growth
Inflation 0.8% (June, 2011)
Labour 611,500
Force
Exports US$7,704.4Mn)
Imports US$4,835.6Mn)
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RANKINGS FDI Intelligence
Out of 31 countries Caribbean & Central American countries

of the future 2011/12

2nd Best Cost Effectiveness

3rd Best Caribbean & Central American country
of the future overall

5th Best Economic Potential

7th Best FDI Strategy

7th Best for Quality of Life

10th Best Infrastructure
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Strategic location

Highly educated workforce

Market access

Pro-business environment

Advanced infrastructure
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At the Crossroads of the Americas
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One of the highest literacy rates in the
world at 98%

Free tertiary education system with
emphasis on developing 21st century
skills

2 major universities producing over 6,500
graduates per year

U The University of Trinidad and Tobago

U The University of the West Indies
Other tertiary institutions

U Arthur Lok Jack Graduate School

U School of Business & Computer
Science

U School of Accounting & Management

Growing bilingual proficiency (Spanish)
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Products from T&T are well-known in the Caribbean
Access to the Caribbean market through CARICOM

Access to North, Central and South America via several bilateral
trade agreements

U Access to European markets
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http://www.theodora.com/flags
http://www.theodora.com/flags/united_states_flag.html
http://www.theodora.com/flags/
http://www.theodora.com/flags/antigua_and_barbuda_flag.html
http://www.theodora.com/flags/the_bahamas_flag.html
http://www.theodora.com/flags
http://www.theodora.com/flags
http://www.theodora.com/flags
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Open, market driven economy
Modern trade policies
Sound, well developed financial sector supported by
U Stock Exchange and a
U Securities & Exchange Commission
Cost competitivenessi one of t he worl doés
No foreign exchange controls
100% ownership of locally registered private companies
Government supported facilitation of land purchases
TT BizLink T an IT based trade facilitation tool
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http://www.digiceltt.com/home/
http://www.clworldbrands.com/index.htm
http://bildarchiv.man.de/generator.aspx/templateId=renderPage/lang=en/path=16146,85112/id=85110.html
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Ports & Transportation
U 3 major industrial ports

U 2 international airports with

direct flights to major
destinations

U Major highways
U Island to island daily ferry
U Water taxis

Telecommunications
U 125% mobile penetration

U 30% broadband
penetration

U 4 major international high
capacity fibre links

Public Utilities and Real
Estate

U Adequate supply of water
and power

U Avalilable real estate for
both commercial and
private use
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