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Purposeof this Study

RGXRedGlobalde Exportacion(ExportsGlobalNetworK) together
with DHL carriedout this market study focusedon the relationship
among Central American and Chinese companies,in order to
identify needs, trends and opportunities of both NJ 3 Aférsfga C
trade and so promote strenghtening commercialand operating
Initiatives
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Sample and Methods Used

The samplewas made up of 100 Centroamericarand Caribeancompanieswith trading relationshipswith
Chine (imports/exports) and 100 Chinese companieswith trading relationships with Latin America (
import/exports).

Companiedrofile:
Operations at least3 operationswit destinationor originfrom Chinain the lastyear

GeographicLocationin Central America Panama,CostaRica, Guatemala,el Salvador,Trinidad, Bahamas,
BermudaandJamaica

Geographid.ocationin China Centraland South
Categoriesdifferent categories import andexportof goods

Survey

Thoseinterviewed were were in chargeof the relationshipwith Latin Americanand Chineseclients and
providers CentralAmericancompanieswere provided with a semistructuresquestionnaireby telephone
using a CATISystem (Computer Assisted Telephone Interviewing - Entrevistastelefonicas asistidaspor
computadorg. Chinesecompanieswvere givena faceto-face,semistructuredquestionnaire Theuseof this
type of interview is related to the cultural profile of the Chinesemarket and its usualway of providingdata
for this type of studies
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WHERBNVE ARE TODAY
ChinaTrade with Latin AmericgUS$billions)

2007:HUWA Y (ptedicfiodicomes
true three years ahead of time

2004: Hu Jintao declares that

trade between the regions will 71.9
hit US$100 billion by 2010
26.8
21.8
14.9
s

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

= Exports to LatAm ® Imports from LatAm
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ANO-LATINTIESAREPRESENTISTRONG

China has become the most important trade partner for many Latin American countries.
| KAYFQ&a {KIFENB 2F [FGAY ' YSNRAOILY [/ 3

LYy GKS @SIENJHannX . NFTAEC
with China was US$2 billion. Last
18.0% year it was US$50 billion

Chile Peru Argentina Brazil Colombia Mexico
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WHY IS CHINAINVESTINGATINAMERICAR The bulk of Chinese investments

in Latin America is to secure
commodity supply.

A CHERVAUTO
Efficiency URUGLAR007
Seeking aNoTEX
- MEXICC2008
US$ 842 million
HEBEZHONGXIN FOTONMEXICO
MEXICE2009 MExic®2010
1 LENOVO WUHANIRONAND STEEL CHERYAUTO
Market SeEKIng MEXICc2009 BrAZILI2009 BrAZII2010
US$ 1,340
$_ _’ STATECONSTRUCTIOENGINEERING ~ SANYHEAVYINDUSTRY
million BAHAMAS2009 BRAZII2010

MINMETALS ~ ZJIN CHINALCO STATEGRID CNOOC STATEGRI
QuBA2005 PERU2007 PERU2008 CHILE2009  ARGENTINR010 BrAzI2010

Resource Seeking
US$ 21,155 million

MINMETALS GOLDENDRAGON JNCHUANGROUP CNPC
CHILE2005 MEXIc®2007 MEXIC®2008  VENEZUEL2010

CNPC &ISOPEC QHALCO SHOUGANGEROUP JANGSU SNOCHEM
EcuAaDOR2005 PERU2007 PERU2009 BrAZI2010 BrAZII2010

SNOPEC MINMETALIANGXICOPPER SHUNDERIXIN CNOOC CHINASCFTECH ~ CHINGCHING&D
CoLomBIA2006 PERU2007 CHILE2009 ARGENTINRO10 PERU2010 BrAzI112010
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Metal - Gold (Au) &  Forestry - Soy, Coffee,
(Co,e I\{Iii,SPb, Olrrg?Fe) CE’ S)er th(hthum F(>)Iati(nuur21 (VI’J?O% co%)(/)a, e
Zn, etc.) (Pt) Bar?er) agric.)
Argentina A A A A
Bolivia A A A A
Brazil A A A A A A
Chile A A A A
Colombia A A A
Mexico A A
Paraguay A
Pery A | A | A A Al A
Venezuela A A A A
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PERSPECTIVEIMPORTANT

One more try on Iran

What's wrong with General Electric
Let Michelle be Michelle

AR 215727 2008 tmomistom  Remembering New Labour

e ———!
g [llustration by Jon Berkeley (with apologies to steinberg and The New Yorker)
Economist

How Cl:ina sees the world
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Chimnés profille as-aigigivrddade
destination
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The Cmaesemarke ,

w A segment matrix,
' YFN] SO aL) d§dO0OKg 2

w Big differences depending on:
A Geography.
A Product category.
A Customer segment.
A Marketingbehaviour
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The Chinese market

HINESE CHINESE CHINESE CHINESE CHINESE CHINESI
ARKET MARKET MARKET MARKET MARKET RKET
HINESE CHINESI CHINESE CHINESE CHINESE
ARKET RKET MARKET MARKET MARKET
HINESE CHINESE CHINESE CHINESE CHINESE CHINESE
ARKET MARKET MARKET MARKET MARKET MARKET
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Chne’'ficerdcgrapthyeamiongankeasp h'y &€
Population density
A Shanghai:

2.747 hab. / km2

RED GLOBAL de E

A Beijing:
888 hab. / km2

A Guangdong:
467 hab. / km2

A Xinjiang:
12 hab. / km2

, A Xizang (Tibet):
2,2 hab. / km2
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RUSSIA

KAZAKHSTAN

NG

KIRGIZSTAN

MONGOLIA

KINJIANG
LIAONING

INNER MONGOLIA

»

SHANDONG

A Every province, region or area has particular or special
| % characteristics to do business there.
<
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But now China Is
changing in a
very different
direction:
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There are three main drivers which supports cluster structure:
Government, industry and demography

GOVERNMENT
POLICIES

Defines INDUSTRIAL
STRUCTURE

Impacts in DEMOGRAPHIC
COMPOSITION

COMSUMER

And reflects on BEHAVIOUR
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Chlnese new Consurge,rs
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A LARGE URBAN MIDDLE CLASS WILL EMERGE BY 2015
AND DOMINATE BY 2025

Share of urban households by income class
Millions of households, percent

66 109

100% > —6—0<

Global
{above 200k)

\Arnuent
{100k-200k)

Upper aspirants
(40k-100k)

99 97

Lower aspirants
(25k-40k)

Foor
{under 25k)

1985 1995 2005E 2015F 2025F

Source:MG| China Consumer Demand Medel, v2.0
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Chinesemiddielclassohow tefdefine it?
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